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BACKGROUND:

Some research on labor and worker surveillance in the So i n t h e d igita I age; Wh ic h

technological age was done.The use of panopticon
surveillance on Amazon warehouses workers created

anxiety, "voluntary servitude" and feeling of dissatisfaction n ega t ive Iy a ffe ct s t h e
physical and mental

METHOD

Research on labor study databases and
psychological articles was done to understand

negative impact of extended digital surveillance. co n d itio n Of Am azo n
Analysis of the wage-cage patents and its
warehouse workers.

functionality was carried out.

CONCLUSIONS
The emerging surveillance technologies are
leaving no stone unturned to exploit the
surplus-value of workers through the requisite
labor processes. Seemingly the stage has been
reached where machines (robots) resemble
human workers, while human employees are
expected to perform their functions just like
machines. Thus it is concluded that Amazon's
surveillance and digitization have negatively
impacted warehouse workers, who seem to
have lost identity in the cyberworld of this online
retail giant. These extractive processes are
similar to the exploitative features of 1800's
Taylorism process.

Map 1 showcases the different stakeholders affected as a result of
surveillance and digitization of Amazon warehouse. The most significant
stakeholders are the consumers, workers, and the Corporation and this
interaction follows a perpetual capitalist cycle (map 2). However, the adverse
impact of the technology on workers was under the purview of this paper.

Consumers hesitant,
unable to (due to physical
or monetary constraint)
use app- prefer in-person conditions, no job
security, benefits- stuck
in digital Taylorism

Warehouse workers
Loyal consumers: benefited,
can avail deals (sales) from
comfort of home, in =
lockdown- frontline not

exposed. Marginalised groups:

minimum wage, extreme

race, sex, indigenous people.

N ‘ — Other competitors:
adopt similar policies of
P | ) technology- but less
shares/ monetary
. CORPORATE EXEXCS OF AMAZON: backing so no market

Capitalist approach, targeting capture. Amazon ties to
audience using gathering stop them with pricing
preferences, cutting out and capture of all online
competition. resources

Managers: invigilation tech
and relation with worker
training required.
Navigating orders and
execs- new form; reduced
work and pay. Small businesses face huge

competition, can not compete
advertising, reach and monetary
package to sustain in market
ultimately close.

Governments: reduced taxes, ~
no workers security. health
measures for online companies:
government decisions
influenced by e-com biggies.

Economic, climate and economic
experts: decrease footprint as
people don’t use personal

Map 1 vehicle- not completely
Amazon corporate heads
®

Workers (warehouse or
production and delivery)

Consumers (avid
users)

Pranjali, pjm13@sfu.ca

undergraduate
research SF SIMON FRASER
cymnbno<sitiim UNIVERSITY



